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i The Absorbent Company

OUR MISSION
EBCO continuously strives to offer the most
attractive and the most complete line of
wiping products to all distributors in the
northeast.

“You will find us refreshingly different from
the average rag company. We are dedicated to
helping our distributors grow. | promise you
will not be disappointed!”
- Jeff Pearl, Vice President
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We have partnered with two different manufactumdrsanvas drop
cloths to ensure we offer a wide variety of staddaeights, styles,
and sizes as well as the ability to have customssizade with
relatively short lead-times.

In order to offer the most complete .

line, we are a master distributor for

Safety Zone, MCR, High Five, and 5
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several other glove and safety sl
" $" -4 manufacturers.
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L I S We stock select trash liners, stretch film, and
$" $ , plastic packing tape. With our strategic partners
+$ 1+ "03 / in plastics manufacturing we can offer a wide
6+, - array of products. Whether it is a stock item or a

$/MH+- "1 " . +3%0 custom liner, we can help.
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If you can answer “YES” to any of these
guestions... it's time to give us a call.
$
Have your customers ever complained about the
$ quality of the wiping rags you delivered?
| TR - Have you ever wished the packaging of the wiping
I$ " $%8 # rags you sell looked more professional?
SO )( );' ’i roos%e 4 . Have you ever wanted your wiping rags and absor-
L ko o #) ook be_nts to have your name private-labeled on the-pack
aging?
- Do you have a customer who buys wiping rags or
Coy# o absorbent products whose price is so low,haue
# never been able to compete?
& - Ever wished for a rag expert, who could make & join
call, and then have the competitive products you
6% 3 6 89%5&2% # $%& # 45 * o)
6513 + 6 89%&2% # $%& #!. "4 3 needed: . -
6% 6 89 $&2% # $%&. # - Have you ever thought you could increase wiping rag
6% 6 895 8&2% $%& . ! sales, by giving the customer more compact or con-

venient packaging?

- Would you like to set yourself apart from your
R competition, with flexible, attractive, antbfessional
7 0% <9 packaging?
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& 50-Ib Packs with N &

Standard Compressed Carrying Handles
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1200 Ibs
2 Pallets
24 Standard 50-lb Boxes

2000 lbs 1500 lbs
Pallet of 40 Pallet of 60
Compressed 50-Ib Compressed 25-Ib

Boxes Packs
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